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Worldwide CE Hardware Market:
Strategic Product Segmentation

Total 2011 WW Trade Value $553bn (+6.3% y-o-y)

Television Displays

$118bn
AV Total 30%
$167bn

<

Home & Personal AV!
$49bn

Mobile Handsets
$164bn

Games H/ware? $15bn

Automotive & PND * $30bn

Cameras & Camcorders $29bn Infotainment Devices* $148bn

1. Home AV includes Pay-TV DVRs and STBs.

2. Consoles , handhelds & accessories. Excludes software & services.

3. Estimate to include aftermarket & factory-fitted automotive entertainment /telematics & Personal Navigation Devices.
4. PCs (Consumer only), tablets & e-Readers, networking devices & peripherals. \\L/
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Headphones Market: Worldwide
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Competitive Scenario
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Regional CE Market Trends
share of worldwide CE Market value*
Emerging Markets 41% Emerging Markets 47%
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